
CASE TALLINKSILJA

MARKETING AND CX –
HEN AND EGG



Picture or texture fill. Then click on file and select the picture you would like to have as a background.

MARGUS SCHULTS

EKA RUOLA



KEY FACTS ABOUT TALLINK

950 m€ 

9.800.000 passengers

Over 7.000 employees

14 vessels / 1.5 b€ 

Listed in TLL and HKI
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KEY FACTS ABOUT COMPETITOR

2,5 meters

3-4 passengers at a time

2.000-3.000€ price range

Privately owned

KEY FACTS ABOUT COMPETITOR
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KEY FACTS ABOUT COMPETITOR

2,5 meters

3-4 passengers at a time

2.000-3.000€ price range

Privately owned

KEY FACTS ABOUT COMPETITOR
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275,30 € 503,10 €

HEL – STO
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HYPER RELEVANCE
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SIMPLICITY
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SUSTAINABILITY
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Brand = 
customer experience
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CX EX



INVOLVEMENT
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CX

Marketing
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PURPOSE
FOCUS

CONSISTENCY
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VALUES
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COMMITMENT

PROFESSIONALISM

CO-OPERATION

JOY



SO LONG, SILOS.
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THANK YOU


