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A STRONG BRAND IS NOT BUILT
ON MARKETING ALONE











UNIQUE CX IS CREATED BY 
HAPPY EMPLOYEES





KATSO VIDEO

https://kotipizzagroup.com/fi/yritys/vastuullisuus/vastuullisuustyo-kotipizza-groupissa/






THEY DO NOT COME FOR
A SUSTAINABLE PIZZA 

– BUT THEY WILL RETURN 
BECAUSE OF IT



MONTHLY BRAND TRACKING: 
SUSTAINABILITY
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SUSTAINABLE BRAND INDEX
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CHAIN SALES 12 MONTHS ROLLING
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In sustainability, and in branding, actions speak louder 
than words.

A strong corporate culture is built on purpose.

Sustainability does not drive sales yet it can build brands.
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