
KYrö



WHAT 
MAKES 
A GOOD 
BRAND? 



STORY?



MIIKA JOUNIMIKO

MIKKO KALLE



In rye we trust









PRODUCTS, 
POSITIONING 

VISUALS?











MARKETING?





DESIGN& 
ARCHITECTURE?







EVENTS?



visit

kyrö



CULTURE 
& 

STAFF?



WHY?



VALUES?



daring 
Trusting 

communal 
sense of humor 

unpretentious enjoyment

Kyrö values



THE RIGHT ANSWER



OR AT LEAST THE 
BIGGEST LEARNING



PURPOSE



Rye



DISTILLED TO 
DREAM AND DARE  

TOGETHER



LET’S DREAM AND DARE  
OVER A DRINK. TOGETHER.

K TOS


